








Extiibition and Conference

Keeping the Middle £ast on the move

Visitor
Promotion

The principle target areas for visitor
promotion are the Arabian Gulf countries of
the UAE, Saudi Arabia, Kuwait, Bahrain and
Qatar plus Lebanon, Jordan, Syria, Yemen &
Iran.

Other targeted regions include India,
Pakistan, Turkey, West Asia, CIS, Europe and
Africa.

Trade Magazines - Gulf Traffic continued to work
with a number of leading industry trade
publications in order to gain coverage for the show.

These included: Technical Review Middle East,
Construction Week, Airport Cities, Railways Africa,
Track & Signal, Transport Weekly and Transit
Magazine.

Newspapers - Gulf Traffic was advertised
extensively in the leading Arabic and English
newspapers throughout the GCC region.

A special Gulf Traffic supplement was included in
Khaleej Times on the opening day of the show.

Press Releases - Integra Integrated Marketing
Communications were the public relations agency
working on the Gulf Traffic exhibition.

A continuous PR campaign publicised the
exhibition over the course of the year in the local
and international press and through major
international online news sites including AME Info,
PR Leap, Maktoob and Zawya. Press releases were
also available on the Gulf Traffic website.

Extensive press coverage was achieved during the
show for both the exhibition in general and for
individual exhibitors.

Direct Mail - Comprehensive information relating
to the exhibition (in the form of brochures, etc.)
were mailed to the organiser's exhibitor and visitor
database.

Exhibitor Invitations - An unlimited number of
visitor invitations were posted to all exhibitors in
order for them to personally invite their customers.

E-Mail Campaigns - Continuous e-mail
campaigns were issued to complement the postal
campaign, encouraging people to pre-register for
the exhibition.

These e-mail campaigns continued right up to and
throughout the exhibition. A "Countdown to Gulf
Traffic" e-mail campaign was also conducted in the
lead up to the show.

During the exhibition, an e-mail newsletter was
distributed featuring daily show highlights.

Internet Promotion - The visitor promotion was
also carried via electronic media through banner
adverts and email broadcasts.

Email campaigns were carried out to reader
databases of Construction Week, Railways Africa
and Sign Middle East.

Banner adverts ran on the websites of: Railways
Africa, RTA, Transit Magazine and Transport
Weekly.

Website - The Gulf Traffic exhibition website had
over 3,100 unique visitors per month and provided
the latest show updates and industry news.

Personal Invitations - Over 51,000 personal
invitations were distributed to key professionals
via post and magazine inserts.

VIP Invitations - Over 300 VIP's were personally
invited to attend the opening of the exhibition.

Outdoor Directional Signage - In the days
leading up to and during the exhibition, high profile
outdoor directional signage was strategically
placed close to (and around) Dubai International
Exhibition Centre.
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Post Show Report: 10-12 December 2007

Dubai International Exhibition Centre, Dubai, United Arab Emirates

Covering: Roads, Rail, Metro, Public Transport, Bridges,
Construction, Tunnelling, Infrastructure & Technology
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