






Highlights
97% of Gulf Traffic exhibitors said
that their overall expectations
were met or surpassed

96% stated that the quality of visitors
met or surpassed their expectations

92% said that their future sales
objectives were either met or 
surpassed
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Show Profile
Number of years the show
has run (every two years):         4

Floor Space occupied (sqm net):       4,080 

Exhibitors
Number of Exhibitors:              263

Exhibiting Countries Represented:    35

Average Sales Leads per Exhibitor:     15

Visitors
Attendance:                                     4,236

Registered Visitors:              2,296

Average Days Visited:    1.8

VIP & Delegations:   103

Market 
Background
 
Faced with the fastest growing populations 
in the world, Middle East governments 
have identified the need to invest heavily in 
a range of key areas including essential 
transport infrastructure. This has led 
governments across the Middle East to 
commit in excess of US$147 billion to 
transport (including road and rail) projects. 
 
The Gulf Traffic Exhibition & Conference 
was launched in 2002 in direct response to 
the intense regional demand for an event 
that would bring together the leading 
international manufacturers and suppliers 
offering the very latest products, services 
and technology for the traffic and transport 
industry. 

 

Regional 
Developments
 
Dubai to build world’s longest
arch bridge
29 January 2008, Arabian Business

Qatar unveils metro plans
20 January 2008, Arabian Business
 
Sharjah rail on track
14 December 2007, Emirates Business
 
Public transport to get
US $22bn face lift
26 November 2007, Arabian Business
 
Dubai spending Dhs. 80bn
on mass transport
26 November 2007, Gulf News
 
Two more lines will join
Metro network by 2015
25 November 2007, Gulf News

Visitors came 
from 62 
countries:
 Algeria  Australia  Austria  Bahrain
 Belgium  Bangladesh  Brazil  Canada
 China  Croatia  Czech Republic  Denmark
 Egypt  France  Germany  Greece  India
 Iran  Iraq  Italy  Japan  Jordan
 Kazakhstan  Kuwait  Lebanon  Libya
 Liechenstein  Lithuania  Malaysia 
 Morocco  Netherlands  Nigeria  Oman
 Pakistan  Portugal  Qatar  Romania
 Russia  Saudi Arabia  Senegal  Serbia
 Singapore  Slovenia  Somalia
 South Africa  South Korea  Spain  Sudan
 Sweden  Switzerland  Syria  Taiwan
 Tanzania  Thailand  Turkey  Ukraine 
 United Arab Emirates  United Kingdom
 United States of America  Yemen

39% of registered 
visitors came from 
outside the UAE

Nature of
Business
Road Safety   27%

Engineering   26%

Road Signs   21%

Consultants   18%

ITS    17%

Signalling Systems   16%

Highways    16%

Contractors   15%

Telecommunications   14%

Ticketing, Smart Cards  11%

Street Furniture   11%

Railway Suppliers   11%

Automotive   11%

Government   11%

Public Transport   11%

GIS      9%

Urban Planning     8%

Police      6%

Rolling Stock     5%

Other    14%

Visitors View of 
the Exhibition
Purchasing Behaviour:
80% were directly involved in
purchasing products and services 
displayed at the show
53% of these visitors were prime 
decision makers

Other Actions Taken:
34% took away literature
30% requested a sales visit
95% said that attending the event had 
been a productive use of their time
85% came across a new product of 
interest to them at the show
90% intend to return in 2009
89% stated that they would keep and 
use the show catalogue

Exhibitor Profile
Access Control:
 Barriers, Bollards, Cones  Guard-rails
Vehicle Detection:
 Speed Cameras  Licence Plate Recognition
 Vehicle Classification  Video Image Processing 
 Weigh in Motion
Display Technology:
 Fibre Optics  LEDs
Gantry Driver Information:
 Road Signs  Road Markings
 Travel Information Systems
 Variable Message Signs
Highway Infrastructure:
 Ground Engineering Plant and Equipment
 Paving & Footway  Junction Control Systems
 Bridges & Tunnelling  Road Building
 Road Marking & Equipment
 Street Lighting & Furniture
 Surfacing & Trenches Technology
Modelling:
 Accident  Pollution
 Traffic Simulation  Emergency Planning
Parking:
 Meters  Pay & Display  Electronic
 Sensors
Retro-Reflective Materials:
 Glass Beads  Sheeting
Ticketing and Smart Cards:
 Card Suppliers  Law Enforcement  Parking
Traffic Management:
 Display Systems  Traffic Monitoring
Traffic Control:
 Signalling  Vehicle Priority Systems
 Emergency Services

Visitor Job 
Function:
Construction/Engineering  27.43%

Dealer/Distributor            18.91%

Consultancy             17.60%

Manufacturer             16.01%

Government               9.46%

Service Operator   8.99%

Police                1.59%

 

Products of 
Interest:
Access/Control Systems               9.54%

Intelligent Transport Systems       8.24%

Safety    7.04%

Barriers/Guard Rails              6.81%

Construction               6.02%

Road Markings              5.34%

Parking    5.04%

Signalling               4.85%

Signage               4.73%

Ticketing/Smart Cards              4.68%

Bridges/Tunnelling              4.63%

Speed Cameras   4.35%

Road Building/Earth Moving         4.11%

GIS                3.93%

Street Furniture   3.72%

License Plate Recognition             3.67%

Bus Systems                 3.34%

Tolling                2.59%

Railway Interiors              2.34%

Rolling Stock               1.90%

Meters     1.88%

Plant Hire/Leasing              1.24%

Future Dates
(tbc) December 2009

Contact The Gulf Traffic Team
Tel: +971 4 3365161
Fax: +971 4 3353526
Email: gulftraffic@iirme.com
www.gulftraffic.com

Organised by:

IIR is now the world's largest Human Capital company 
with a global network of 45 businesses and 116 
operating units. Every year, IIR works with hundreds of 
thousands of business executives providing them with 
knowledge and skills through training, conferences, 
seminars, e-Learning, blended solutions, exhibitions, 
consulting and mentoring.

Established in Dubai in 1993, IIR Middle East is the 
undisputed regional market leader in the conference 
and training sector and is currently second only to 
Dubai International Exhibition Centre in total 
exhibition space occupied. IIR Middle East's 
portfolio of exhibitions comprises nine major 
world-class exhibition titles and a number of smaller 
incubator events. The division’s events include: Arab 
Health, Middle East Electricity, Cityscape, Motexha, 
PALME and The Bride Show. IIR's 13 years of success 
in the Middle East looks set to continue, with more 
events, more innovation and most importantly, more 
satisfied customers. 

Exhibitors view
of the Exhibition
The three main reasons for exhibiting:

68%
Seek contacts for future business

43%
Meet existing customers

41%
Reinforce position in the market

Other Reasons:

29%
New presence in the market

21%
Support local agent/client

21%
Seek local agent

 
VIPs, Supporting Agencies
& Organisations 
Opened by:
H. E. Mattar Al Tayer,
Chairman of the Board & Executive Director, Roads 
& Transport Authority (RTA) 
Supported by:
 Government of Dubai

Roads & Transport Authority (RTA)
 UAE Ministry of Planning
 UAE Ministry of Interior
 Dubai Municipality
 Dubai Police 
Associations:
 RIA - UK  UBI - France
 Bayern International - Germany
 Sinobal - China   ITS South Africa

Main Sponsors:
 3M  Vossloh  Right Angle

Exhibiting Countries

 Australia  Austria  Belgium  Canada  China 
 Croatia  Cyprus  Denmark  France  Germany 
 Hong Kong  India  Iran  Italy  Japan
 Korea  Kuwait  Latvia  Lebanon  Malaysia 
 Netherlands  Oman  Pakistan  Qatar
 Saudi Arabia  Spain  Sweden  Switzerland
 Taiwan  Turkey  UAE  UK  USA

Success of 
Exhibiting:
97% of exhibitors stated that their 
overall objectives had been met

64% stated that the show was 
crucially important to their marketing
activity in the region

92% had met or surpassed their 
overall objectives in terms of
establishing contacts for future sales

82% stated that the number of 
visitors met or surpassed expectations

96% stated that the quality of 
visitors met or surpassed exhibitions

93% were satisfied with the value 
for money (return on investment) of
exhibiting at Gulf Traffic

77% saw an immediate 
improvement in their business 
prospects at the show 

Exhibitor Comments -
Gulf Traffic 2007 
“There’s a good overall quality of exhibitors 
showing new products. The show’s been good 
- lots of people were interested in our products 
and we also met people who are setting up   
in Dubai, so we have plenty of leads to follow 
up on.”
Ashish Goel, 3M Gulf
 
“It’s our first time at Gulf Traffic - we came 
here with the intention of showcasing our 
capacity and capability to various traffic 
departments from the MENA region, and 
there has been a fair amount of interest from 
countries outside the UAE - for example 
Turkey, Iran and Egypt. This will hopefully lead 
to future business opportunities, so we have 
achieved what we set out to do.”  
Raman Multani, Right Angle
 
“We’ve had a good show and established 
some good contacts, meeting a lot of clients, 
partners and potential partners. It has been a 
worthwhile investment.”
Horst Draudt, Dornier Consulting 
 
“The quality of visitors was better here      
than major European shows. We made some 
good contacts and opened up potential for 
expansion. Gulf Traffic is good value for 
money, as it’s a good opportunity to meet our 
Middle East distributors all in one place, 
which saves us both time and money.”
Dr. Bill Sowell, Econolite International
 
"Gulf Traffic 2007 was a big success for us due 
to the number of enquiries we received for 
our equipment that we can hopefully now 
convert to orders. Due to the response we 
received we will certainly attend the next 
event."
Ron Moore, BITEC
 
"Our experience with Gulf Traffic was 
uniformly positive. The visitors were high 
level people from across the Gulf from 
relevant government and private bodies.     
We left the show with dozens of serious leads 
and several possible strategic partners in 
neighbouring countries. We look forward to 
participating at the next event."
Foad Mardukhi,
Enviromena Power Systems
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Visitor
Promotion
 
The principle target areas for visitor 
promotion are the Arabian Gulf countries of 
the UAE, Saudi Arabia, Kuwait, Bahrain and 
Qatar plus Lebanon, Jordan, Syria, Yemen & 
Iran.

Other targeted regions include India, 
Pakistan, Turkey, West Asia, CIS, Europe and 
Africa. 

Trade Magazines - Gulf Traffic continued to work 
with a number of leading industry trade 
publications in order to gain coverage for the show. 

These included: Technical Review Middle East, 
Construction Week, Airport Cities, Railways Africa, 
Track & Signal, Transport Weekly and Transit 
Magazine.

Newspapers - Gulf Traffic was advertised 
extensively in the leading Arabic and English 
newspapers throughout the GCC region.

A special Gulf Traffic supplement was included in 
Khaleej Times on the opening day of the show.

Press Releases - Integra Integrated Marketing 
Communications were the public relations agency 
working on the Gulf Traffic exhibition.

A continuous PR campaign publicised the 
exhibition over the course of the year in the local 
and international press and through major 
international online news sites including AME Info, 
PR Leap, Maktoob and Zawya. Press releases were 
also available on the Gulf Traffic website. 

Extensive press coverage was achieved during the 
show for both the exhibition in general and for 
individual exhibitors.

Direct Mail - Comprehensive information relating 
to the exhibition (in the form of brochures, etc.) 
were mailed to the organiser's exhibitor and visitor 
database.

Exhibitor Invitations - An unlimited number of 
visitor invitations were posted to all exhibitors in 
order for them to personally invite their customers.

E-Mail Campaigns - Continuous e-mail 
campaigns were issued to complement the postal 
campaign, encouraging people to pre-register for 
the exhibition.

These e-mail campaigns continued right up to and 
throughout the exhibition. A "Countdown to Gulf 
Traffic" e-mail campaign was also conducted in the 
lead up to the show. 

During the exhibition, an e-mail newsletter was 
distributed featuring daily show highlights.

Internet Promotion - The visitor promotion was 
also carried via electronic media through banner 
adverts and email broadcasts.
 
Email campaigns were carried out to reader 
databases of Construction Week, Railways Africa 
and Sign Middle East.
 
Banner adverts ran on the websites of: Railways 
Africa, RTA, Transit Magazine and Transport 
Weekly.

Website - The Gulf Traffic exhibition website had 
over 3,100 unique visitors per month and provided 
the latest show updates and industry news.

Personal Invitations - Over 51,000 personal 
invitations were distributed to key professionals 
via post and magazine inserts.

VIP Invitations - Over 300 VIP's were personally 
invited to attend the opening of the exhibition.

Outdoor Directional Signage - In the days 
leading up to and during the exhibition, high profile 
outdoor directional signage was strategically 
placed close to (and around) Dubai International 
Exhibition Centre.
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35% of Gulf Traffic visitors
came to source

a specific product
or service

90% of Gulf Traffic visitors
intend to visit the show

again in
2009

85% of Gulf Traffic visitors
came across a new

product of interest to them
at the show

members of:

PO Box 28943, Dubai, United Arab Emirates
Tel: +971 4 3365161, Fax: +971 4 3353526

Email: gulftraffic@iirme.com

NEW
FOR

2008

 Brought to you by
IIR Middle East,

organisers
of the Gulf Traffic

Exhibition and Conference
in Dubai,

Roadex-Railex 2008
will cover:

 Road  Rail  Metro

 Bridges  Construction

 Tunnelling  Technology

 Fare & Toll Systems

 Emergency Services

 Rolling Stock
& Components

 Parking

 Street Furniture

 Traffic Detection
& Monitoring 

23-25
November

2008
Abu Dhabi

National Exhibition
Centre

Visit
www.roadex-railex.com

for further information


